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Presenter Notes
Presentation Notes
We have a new and improved website! 

www.CSUREDI.org

I’d like to highlight 2 parts of the website. 
	- REDI Reports and the Economic indicators

These are tools that we are developing 



www.CSUREDI.org

Presenter Notes
Presentation Notes
REDI reports now come out monthly. Displayed are the 2 most recent recent REDI reports. 

With the REDI reports were trying to accomplish several things. 

Timely (monthly and in content)
Provide insights on important and broad economic topics facing Coloradans. 
Wolves
Not just range land / grazing
Influence policy makers
Goal of influencing policy
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Economic Model 

Presenter Notes
Presentation Notes
Splitting income into 3 important broad categories: 
Gives some indication to the structure of the local economy

investment (dividends, rental income)
Transfer payments (services residents didn’t perform e.g. social security, disability, unemployment, SNAP)
Earnings: wages and salaries of employed individuals that RESIDE in the COUNTY

Right axis: Residence adjustment (net amount of earnings brought in or taken out as a result of commuting)
Negative: Outside county works income > inside residents working outside
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Presenter Notes
Presentation Notes
Commuting by industry helps us understand the interconnectedness 

Positive: exporting jobs (importing wages)

Negative: Importing jobs (exporting wages)
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Presenter Notes
Presentation Notes
change in rental housing units
How affordable are they to residents?
Burdened is unit costs > 30% of Gross household income
Near burdened 20-30%



Economic Model 



REDI Indicator Topics

1. Non-employer bubble graphs
2. Employer bubble graphs
3. Establishment dynamism
4. Jobs dynamism
5. Coefficient of specialization
6. Labor productivity
7. Personal income by major component
8. Housing affordability
9. Commuting flows

Ideas and suggestions welcome!



Clear Creek 
County

Willie Wilkins

Office of Engagement and Extension
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Economic Model 

Presenter Notes
Presentation Notes
Sole proprietorships (non-employers)


Trying to show 3 pieces of information at once.

Y-axis is how specialized an industry is in the county compared to the US

X-axis is how much revenue in that industry is growing  (is it thriving or not?)

Size of the bubble is the industries size
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Leveraging CSU’s Young Talent: Internships



Extension Internship Program
• 2018 charge from Extension leadership to facilitate 

connection:
– between campus and field;
– And between students and Extension

• All internships include at least 2 mentors working 
together on an applied research project
– 1 mentor must be a campus based researcher
– 1 mentor must be a field based Extension specialist
– Community members often serve as additional mentors

Presenter Notes
Presentation Notes

 Other states have successfully implemented Extension internship programs (e.g., Cornell University, Oklahoma State University, New Mexico State University, and University of Nebraska-Lincoln), 



Internship Details
• Cocreated internships through community 

engagement facilitated by county-based 
specialists

• Paid Internship for 10 weeks over the 
summer
– ~30 hours per week
– $5,000 for undergraduate students
– $7,000 for graduate students

•  Located across the state
– We had interns in 32 Colorado counties in 2023

Presenter Notes
Presentation Notes
Add screenshot of the website





Student Outcomes
Professional Development

Hands on Work and 
Research Experience

Mentorship and Connections

Awards and Recognition



Field/Extension Outcomes
“I love this 

program!! It keeps 
me connected to 

campus. I love the 
opportunity to work 

with students”

- 2021 
Extension/Field 

Mentor



The economic and community 
implications of rural outdoor tourism, 
initiatives and investments
…and a little on food systems

REDI Research Associates and Grad RAs

May 2023



Exploring Economic Activity of Outdoor Investments

• Outdoor Economy has a number of economic and community implications
• State Parks draw tourism as well as improve the subjective quality of life in the areas 

around them.

• Outdoor recreation tourism offers benefits to many stakeholders
– State: Fees and licenses
– Local Area: Spending, taxes and economic multipliers

• Agritourism has emerged from Rural Development as an effective way to revitalize 
rural areas.

– More resilient farms if there are a larger number of revenue streams

– Education on farm and ranch lifestyle

• State Parks draw tourism as well as improve the subjective quality of life in the areas 
around them.



Fisher’s Peak

• Colorado’s Newest State Park Opened in 
2020

• 9,633-foot flat-topped mesa in the 
Sangre de Cristo Range

• 19,200 Acre Property
• Opened with 250 acres and 3 trails
• Now up to 13 miles of trails, main trail is 

within
0.5 miles of of the Peak

• Closure: Annual 0.5 mile buffer zone 
around the Peak from March 15 - 
August 1 for nesting pair of Peregrine 
Falcons

• Development is very fast compared to 
similar parks, thanks in part to 
Governor’s support



Economic and Employment Impacts-Fisher’s Peak



BLM in Craig and Moffat County

• The Bureau of Land Management is 
looking at investing in a ~660 acre 
parcel of land south of the City of 
Craig 

• Would increase number and 
convenience of publicly accessible 
recreation land

• Connects to the Little Yampa Canyon 
Special Recreation Management Area 
(SRMA), which would allow for easier 
access to the SRMA and additional river 
and trail access points

• Understand the current and future 
impacts related to the economics of 
outdoor rec and tourism in the region



Mapping Expenditures into IMPLAN
Full-service 
restaurants 

(510)
Limited-
service 

restaurants 
(510)

All other food 
and drinking 
places (511)

Restaurants, 
bars, food 

concessions

Hotels and 
motels (507)

Lodging

Retail – 
Gasoline stores 

(408)

Gas and fuel

Retail – 
Sporting 

goods, hobby, 
musical 

instrument, 
and bookstore 

(410)

Riverboating 
gear

Fishing gear

Hiking/biking 
gear

Camping or 
general 

outdoor ear

Retail – Food 
and beverage 
stores (406)

Groceries and 
snacks

Retail – 
General 

merchandise 
stores (411)

Other retail 
and shopping 

purchases

Other 
expenses

Other 
amusement 

and recreation 
industries 

(504)

Shuttle 
service

Guides, tours, 
outfitters

Equipment 
rentals

Sightseeing/e
ntertainment

Other support 
industries (478)

Permits and 
fees



Listed Activities from Survey Respondents
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Additional Non-Resident Spending Generated from 
Quality Improvements

• Example: If the Bureau of Land Management were to increase the number of public access sites along the 
Yampa River, Moffat County can expect an increase in non-resident visitation of 30.45%

• This results in an increase of $21,433.20  in additional economic output

Recreational Quality Preferences
Average 

Days/Participant
Additional 

Expenditure
Additional Total 

Output
Increased # of public put-ins, take-outs, and fishing 
access sites 3.301887 $   23,224.44 $21,433.20 
Hiking/biking/motorized vehicle trail access 2.792453 $   19,641.24 $18,126.37 
Water levels 2.339623 $   16,456.18 $15,186.96 
Fishing opportunities/conditions 2.074074 $   14,588.39 $13,463.23 
More challenging features/trails 1.849057 $   13,005.69 $12,002.59 
Wildlife and surrounding habitat 1.509434 $   10,616.89 $  9,798.04 
Hunting access 1.45283 $   10,218.75 $  9,430.61 
Scenery/natural setting 0.962264 $     6,768.27 $  6,246.25 



Input-Output Results

Economic impact Direct effects Indirect effects Induced effects Total effects Type SAM 
multiplier

Total output $48,681.04 $13,074.36 $8,618.28 $70,373.68 1.45

Total employment 0.5330 0.0844 0.0552 0.6726 1.26

Total labor income $16,273.75 $2,262.83 $2,262.83 $20,799.41 1.28

Value added $26,891.50 $5,150.57 $4,775.05 $36,817.12 1.37

Economic impact Direct effects Indirect effects Induced effects Total effects Type SAM 
multiplier

Total output $124,197.69 $33,429.57 $22,243.45 $179,870.70 1.45

Total employment 1.38 0.21 0.14 1.74 1.26

Total labor income $42,003.05 $7,262.34 $5,840.29 $55,105.68 1.31

Value added $69,063.85 $13,211.31 $12,324.21 $94,599.36 1.37

Input-Output Results Under Current Conditions

Input-Output Results Current Conditions + Additional Days



Presenter Notes
Presentation Notes
$30M starting in July of 2023.



The NW and Rocky Mountain Food Business 
Center will provide foundational business 
development support for small and mid-sized 
food and agriculture businesses participating in 
local and regional food sectors, focusing on 
these four high priority areas:
1. Supporting animal protein supply chains 

that respond more nimbly to changes in 
demand or supply

2. Assisting food entrepreneurs in 
successfully entering local, regional or 
national markets

3. Expanding and diversifying markets for 
climate resilient agricultural products

4. Supporting right-sized, appropriately 
targeted investment in food value chain 
infrastrastructure to enhance business 
success and long-term viability



ACTIVITIES





NEXT STEPS
● Get Connected!

○ Sign up for email communications: https://col.st/u6pAT 
○ Colorado Food Summit in December at SPUR

○ https://nwrockymountainregionalfoodbusiness.com/event/
colorado-food-summit/

○ Bookmark our website: 
https://nwrockymountainregionalfoodbusiness.com/ 

○ Connect us with who you think needs to help us set priorities, 
engagement project, direct initiatives and invest resources.
■ Colorado - Libby Christensen at 

libby.christensen@colostate.edu 
■ Program - Martha Sullins at martha.sullins@colostate.edu
■ Regionwide - Dawn Thilmany at 

dawn.thilmany@colostate.edu 

https://col.st/u6pAT
https://nwrockymountainregionalfoodbusiness.com/
mailto:libby.christensen@colostate.edu
mailto:martha.sullins@colostate.edu
mailto:dawn.thilmany@colostate.edu
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